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Abstract—

This study examined how income acts as a crucial link between financial knowledge, attitudes, and money
management behavior among Gen Z entrepreneurs at Pelita Bangsa University. Using a survey of 180 participants and
a statistical method called SEM-PLS, the researchers found that having a solid understanding of finances and a
positive attitude toward money both lead to better financial practices like saving, investing, and budgeting.
Specifically, the study showed that both financial knowledge and a positive financial attitude directly improve
financial management behavior. They also found that these factors positively influence a person's income. Most
importantly, the research concluded that income is a mediator in this relationship. This means that while knowing
about finances and having a good attitude are important, a Gen Z entrepreneur's income level plays a significant role
in determining how effectively they can apply that knowledge and those attitudes in real-world financial decisions. In
essence, the ability to act on good financial habits is heavily influenced by how much money they earn.
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I INTRODUCTION

The youth represent a crucial milestone for the nation's economy as they are the future generation of the country.
High-quality young individuals are expected to significantly contribute to Indonesia's economic growth in the era of
Society 5.0. The development of digital skills is projected to add IDR 4,434 trillion to Indonesia's GDP by 2030, which
is approximately 16% of the GDP. This substantial opportunity within Indonesia's digital economy must be harnessed
for collective prosperity (Ekon.go.id, 2022). To transform into a developed and prosperous nation, it is essential for
every generation, particularly the youth, to exert effort, making early financial education and literacy imperative. The
Minister of Finance emphasized that achieving sustainable development also requires a stable and robust financial
sector, characterized by high levels of financial inclusion and literacy. Furthermore, millennials and Generation Z, who
are key players in various sectors today, must be prepared to navigate the rapid changes of the modern era (Bi.go.id,
2023). In this era of technological development, everything is practical, and all needs are available quickly and easily.
Especially for the younger generation, who are the creators of this era. In general, the current young generation is
divided into two, namely generation Z and generation Y or millennial generation (Sampoerno & Asandimitra, 2021).

The focus of this research is Generation Z. The population of Generation Z in Indonesia is 27.94%, recorded by the
statistics agency in 2021 (Akbar & Armansyah, 2023). Gen Z financial behaviour has a tendency to place income on
meeting current needs rather than meeting needs in the future period. Gen-Z financial behaviour tends to invest their
income to meet current needs rather than future needs (Wiyanto et al., 2022). One of the financial problems is
maintaining a dynamic lifestyle. Gen Z's lifestyle focuses on living in the present moment without thinking about
future risks or commonly known as "You Only Live Once” (YOLO). However, not all members of Generation Z are
high spenders; it turns out that some people set aside their pocket money for savings or savings (Nisa & Haryono,
2022).

Financial literacy directly influences financial management behavior. Individuals with higher financial literacy are
more likely to engage in responsible financial behaviors, such as better savings, investment decisions, and overall
financial planning (Kang & Park, 2024). Financial knowledge directly impacts various dimensions of financial
behavior, including credit management, saving, and investment. For instance, a study on Turkish individuals found
that financial knowledge significantly affects all these dimensions of financial behavior (Coskuner & Sener, 2017),
similarity in Indonesia (Gunawan et al., 2023). Another study using the 2016 Survey of Consumer Finances dataset
showed that both objective and perceived financial knowledge positively relate to the likelihood of being a saver (Kim
& Yuh, 2018). However, according to Harianto & Isbanah (2021) and Khairani & Alfarisi (2019), financial knowledge
does not influence financial management behavior.

Apart from financial knowledge, another variable that is also thought to affect financial management behaviour is
financial attitude. Financial attitude refers to the assessment, opinion, or state of mind of someone who is obsessed
with money, constantly thinking about how to acquire and spend it. Individuals who have good financial habits are
more likely to be better at managing their money and planning for the future (Boolaky et al., 2021). Positive financial
attitudes have been repeatedly shown to have a strong impact on how people manage their money. This connection
has been found in multiple studies, including those focused on university students (Dao et al., 2024; Kusumawati et
al., 2024). The study by Nisa & Haryono (2022) found that financial attitude negatively affects financial management
behavior, while Harianto & Isbanah (2021) indicated that financial attitude has no impact on such behavior.

Income is always related to financial behaviour because all good and correct financial decisions are needed to
increase income, manage expenses and pay taxes for good financial management. Income can affect a person's
financial behaviour. This is because individuals need to manage their finances well so that their income can fulfil all
their needs (Arlinawati et al., 2020). People with higher incomes may exhibit more responsible financial management
as their available financial resources allow them to act responsibly (Dwinta & Yohana, 2010). The relationship between
income and financial management behavior is multifaceted, involving various factors such as saving behavior,
spending habits, and financial satisfaction. Higher income generally leads to increased saving behavior. This
relationship is moderated by financial satisfaction, with a stronger connection observed in individuals with lower
income (Wang-Ly & Newell, 2024). In China, higher income inequality correlates with higher aggregate saving rates,
particularly among high-income households (Chu & Wen, 2017). According to Duesenberry’s relative income
hypothesis, individuals tend to maintain their consumption levels even when their income decreases, indicating a
resistance to reducing spending once a certain standard of living is achieved (Greene et al., 2025). Greater disposable
income can paradoxically lead to poorer debt repayment behavior, as individuals with more financial resources may
give in to financial temptations more easily (Nelson et al., 2015).

Our research seeks to make several contributions to the literature. First, we continue to extend the research on the
effect of financial literacy on financial management behaviour. We offer evidence to support the view that financial
knowledge and financial attitude can improve financial management behaviour. Second, we examine the impact of
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income as a mediator of the effect of financial knowledge and financial attitude on financial management behaviour.
The object of our research is Generation Z business actors whose studies are still limited. This means the study
demonstrates that while having a solid financial understanding and a positive attitude are important for Gen Z
entrepreneurs, their actual income level plays a significant role in determining how effectively they can translate that
knowledge and those attitudes into real-world financial decisions, such as saving, investing, and budgeting.

The theories that underlie this research are the Theory of Planned Behaviour (TPB), a psychological model used to
understand and predict individual behaviour, developed by Icek Ajzen in 1985 as an extension of Social Cognitive
Theory (Talwar et al., 2021). TPB focuses on the relationship between attitudes, subjective norms, and planned
behavioural control in influencing a person's intentions and behaviour (Tikaromah et al., 2025). Financial management
behaviour is a process where a person's financial nature is shaped by shaping individual behaviour in financial
management, financial planning and financial control (Goyal, 2023). In addition, financial management behaviour also
examines a person's ability to make financial plans in the form of budgets, manage budgets, control the entry and exit
of money, and find and save money daily (Asandimitra & Kautsar, 2019).

The influence of financial knowledge on financial management behavior in the theory of planned behavior
confirms that a person performs certain behaviours because he has the intention or purpose to do so, motivated by
several factors, including knowledge drivers, one of which is financial knowledge. When someone has a lot of
financial information, that information is used to make decisions, in terms of financial decisions. Thus, the decision
taken is the right decision (Dwinta & Yohana, 2010). Knowledge and understanding of financial concepts and risks,
which influence financial decision-making and behavior (Wahyuni et al., 2023). Higher financial literacy is associated
with better financial management behavior (Gunawan et al., 2023).

Financial attitude can influence and motivate one's behaviour and attitude towards financial matters. And is linked
to management, budgeting and future decisions. Family, school, neighbourhood, and even cycling can influence one's
financial attitude (Herdjiono & Damanik, 2016). If a person gives a positive value to an attitude, the better the
behaviour and vice versa. When a person gives a negative value to his attitude, his behaviour becomes worse. If it is
related to financial management behaviour, then a person's positive assessment of financial attitude means that the
person behaves better, such as wise financial management behaviour (Rizkiawati & Asandimita, 2018). inancial
attitude directly affects financial management behavior (Kusumawati et al., 2024; Wahyuni et al., 2023).

Financial knowledge can influence income inequality. Increases in financial knowledge may reduce income
inequality, especially in countries with initially low levels of financial knowledge (Oliver-Marquez et al., 2022). There
is a notable relationship between income and financial literacy (Lee & Nam, 2024). Higher income levels are generally
associated with higher financial literacy, although this relationship is influenced by various socio-economic and
cultural factors (Jagannathan et al., 2023). Financial knowledge positively correlates with desirable financial behaviors
such as saving and investment (Coskuner & Sener, 2017). Financial literacy and positive financial attitudes directly
and indirectly influence income and good credit payment behavior. Higher income also positively affects good credit
payment, indicating that financial literacy and attitudes can help improve income and financial obligations
management (Ismanto et al., 2019). Higher income can enhance the positive impact of financial attitudes on saving
and investment behaviors (Sam et al., 2022).

The hypothesis formation in this study is:

H1: Financial knowledge positively impacts financial management behavior

H2: Financial attitudes positively impact financial management behavior

H3: Financial knowledge positively impacts income

H4: Financial attitude positively impacts income

H5: Income positively impacts financial management behavior

H6: Income can mediate financial knowledge on financial management behavior
H7: Income can mediate financial attitude on financial management behavior

II. METHOD
This study uses a quantitative descriptive approach, which aims to develop a theory that explains and predicts the
causal relationship between independent and dependent variables through a systematic and structured quantitative
approach. The population used in this study were generation Z students of Pelita Bangsa University, the sample was
generation Z students of Pelita Bangsa University, totalling 180 people. To measure the variables of this study, the
instrument used is a 5-point Likert scale. Respondents' answers are in the form of a choice of 5 alternative answers,
1-5, namely "Strongly disagree - strongly agree". The variables in this study consist of independent variables, namely
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financial knowledge (X1) and financial attitude (X2), the dependent variable is financial management behaviour (Y),
and the mediating variable is income (Z).

Financial management behavior encompasses the systematic activities involved in predicting, gathering,
allocating, investing, and strategizing cash flow for efficient functioning, both for individuals and companies. It
includes actions related to spending, saving, borrowing, and investing, which are influenced by various factors such
as financial literacy, attitudes, and socialization (Gunawan et al., 2023). The measurement of financial knowledge
involves a multifaceted approach, incorporating various indicators such as understanding financial concepts, financial
skills, behavior, attitude, educational background, experience, and awareness (Dewi et al., 2020). Effective
measurement and enhancement of financial knowledge can lead to better financial decision-making and improved
economic outcomes for individuals and societies (Dewi, Febrian, Effendi, & Anwar, 2020).

Financial attitude encompasses various dimensions such as financial anxiety, optimism, financial security,
deliberative thinking, interest in financial issues, and the need for precautionary savings. Each of these dimensions
can positively influence financial behavior, with interest in financial issues and deliberative thinking having the
strongest impacts (Talwar et al., 2021). Measurement in income used nominal income refers to the amount of money
earned without adjusting for inflation, while real income accounts for inflation, providing a more accurate measure of
purchasing power (Nikolaichuk et al.,, 2021). Income can be expressed as the proceeds earned by individuals,
companies, and other organisations to be used in the purchase of goods that are consumed (Devi et al., 2021). Income,
along with savings and debt levels, defines the amount of money available for consumption, which in turn affects
financial management behavior (Wtodarczyk, 2018)

The analytical method used in this research is Structural Equation Modelling- Path Least Squares (SEM-PLS). This
method is used to analyze the relationships between various indicators of financial literacy, such as knowledge and
attitude; as income and financial management behavior.

I11. RESULTS AND DISCUSSION

Testing of research data begins with a description of the general identity of the respondents, as many as 180. The
characteristics of respondents consisted of 55.6% male and 44.6% female, generation Z became the sample in this
study with an age range of 16 - 26 years. For respondent income data between less than 1.5 million until more than 3
million.

Testing validity and reliability data with the results of the outer loading test, in these results, the outer loading
value for the variables financial knowledge, financial attitude, income, and financial management behavior has been
qualified with a value of > 0.7, so the data is declared valid. For reliability measurement using Average Variance
Extracted (AVE) with the condition that the value AVE > 0.5, the composite reliability > 0.7 and cronbach’s alpha > 0.6
(Hair et al., 2022). Based on table 1, the data can be declared valid and reliable.

TABLE I. CONSTRUCT RELIABILITY AND VALIDITY

Variable Cronbach's Alpha | Composite Reliability Average Variance Extracted (AVE)
Financial Knowledge (X1) 0.935 0.948 0.723
Financial Attitude (X2) 0.940 0.952 0.739
Income (Z) 0.927 0.841 0.696
Financial Management Behavior (Y) 0.945 0.955 0.753
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Figure 1. Research model

Direct and indirect hypothesis testing can be seen in the following Table 2, It is explained that all hypotheses are
accepted. This is indicated by a p-value of less than 0.05:

TABLE IL. HYPHOTHESIS TEST RESULT
. Original Sample T Statistics Result
Variable ) (|O/STDEV |) P Values

Financial Knowledge -> Financial 0.460 4240 0.000 H1 Accepted
Management Behavior

Financial Attltude. ->  Financial 0.389 3385 0.001 H2 Accepted
Management Behavior

Financial Knowledge -> Income 0.501 4.614 0.000 H3 Accepted
Financial Attitude -> Income 0.439 4.365 0.000 H4 Accepted
Financial Knowledge -> Income ->

Financial Management Behavior 0367 3.696 0.000 H5 Accepted
Financial Attitude -> Income ->

Financial Management Behavior 0321 3579 0.000 H6 Accepted

The research shows that financial knowledge has a positive effect on financial management behaviour. Generation
Z's entrepreneurs financial knowledge significantly influences their financial management practices, shaping their
attitudes towards spending, saving, investing, and debt management. Their cautious approach is driven by awareness
of economic challenges and the need for targeted financial education to enhance their decision-making skills. This is in
line with research (Asih & Khafid, 2022; Budiono, 2020; Mawad et al.,, 2022) which states that financial literacy
significantly influences financial behavior, including credit management, saving, and investment. Education and
household income also impact financial behavior, highlighting the importance of financial knowledge in managing
personal finances d

The next finding states that financial attitude has a positive effect on financial management behaviour. The
financial attitude of Generation Z entrepreneurs positively influences their financial management behavior, leading
them to be more responsible in budgeting and spending. A positive financial mindset encourages them to enhance
their financial knowledge, make wise financial decisions, and achieve long-term financial goals, simmilary with
(Cahyaningrum & Fikri, 2021; Khalid et al., 2023; Komaria, 2020).

Financial knowledge has a positive effect on income, the research results can be explained that financial knowledge
among Generation Z entrepreneurs positively impacts their income by enabling them to make informed decisions
regarding investments and career choices. This understanding helps them identify opportunities for financial growth
and effectively manage their earnings.
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The same results show that income is influenced by financial attitude the financial attitude of Generation Z
entrepreneurs positively influences their income by fostering a proactive approach to earning and managing money. A
positive mindset encourages them to seek diverse income streams and pursue opportunities that enhance their
financial stability and growth.

Income can mediate financial knowledge and financial attitude towards financial management bahavior as
evidenced by the results of research conducted. Income is a key factor that influences how Generation Z's
entrepreneurs financial knowledge and attitudes translate into their actual financial behavior. When Gen Z learns
about finances, their understanding can improve, but how they apply that knowledge depends heavily on their
income. Income doesn't just affect whether Gen Z entrepreneurs can apply their financial knowledge; it also shapes
their entire outlook on money management. This makes income a crucial element in understanding the link between
what young people know about finances and what they actually do with their money.

IV. CONCLUSIONS

This research concludes that both financial knowledge and attitude positively influence Generation Z's entrepreneurs
financial management behavior, with income playing a crucial mediating role, meaning that while understanding and
positive mindset are vital, the actual income level significantly shapes how effectively these are applied. Therefore, it
is suggested that Generation Z entrepreneurs actively pursue financial education and cultivate positive financial
attitudes, while educational institutions should integrate comprehensive financial literacy programs and policymakers
should support income-enhancing opportunities. These findings reinforce the Theory of Planned Behavior in finance
and highlight the need for holistic financial education strategies that acknowledge income's impact, paving the way
for future research into long-term effects, qualitative insights, and cross-cultural comparisons.
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